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INTERNATIONAL BANKING

       It is clear that international trade has become part of every people daily activities. Shops, supermarkets present various numbers of goods which is made in foreign countries. Many people all around the world enjoy driving cars produced in Germany, use iPhone, eat American fast foods such as hamburger, pizza, wear sportwear and shoes from nike, adidas, etc. In order to reach successful level in business, companies, organizations are required to make numerous processes that also include huge risks and decisions. Trading outside domestic market can bring various business risks and uncertainties, but it is worthy since it could establish the business’s long term future, because without international trade, business would be small and standard of living would be poor [1]. Sometimes, it has to calls for partnership to compete in global markets. Hence banks also plays very important role and provide support required because every multinational business processes is going through international banks. On the other hand, banks also profit from entering to international market so they can increase the number of their customers and position themselves as one of the largest known organizations in the world.
     Exchanging goods and services across international borders has become essential for the growth of globalization. Countries with strong intercontinental trade can control the world economy and is one of the main providers to the reduction of poverty. The basic benefits of international trade are that it provides greater sales volume, which brings higher income. Secondly, international trade presents higher competition can improve product’s quality with the intention of meeting international standards. So such quality control equipment becomes available to domestic market which only does good to the clients. When product become less popular in domestic market, it can be sold in higher profit in international market which means the reliance on domestic market can be minimized, Working on solely market is very risky because as a consequence of financial crisis, natural disasters, change in states' policy, the companies may lose everything they have. Furthermore, it enables a nation to obtain goods which cannot be manufactured. At times, a state can generate the goods but only at higher cost. In scenarios like that it becomes better to import goods which benefits customers [2]. Due to the competition in multinational market, the producers try to produce goods and services at the minimum possible prices which boost market efficiency and gives advantage to customers all over the world. Developing profitable business opportunities for overseas always calls for the help and advices of the right people. The members of UZ Bank Group understand the problems and issues when expand the business into international level and can support them to position themselves successfully in international level [3].  
       It is clear that all nations over the world do not have identical demands. Demand for one specific product can be higher or lower in one country than the demand for same product in another country. Many products and services does not always suit to every country but only suit particular states because of various values, trading requirements, geographical location, currencies, cultural issues, and languages. So choosing the most suitable market or target market is considered as a crucial part of the business because it detects whether the company would be successful and profitable in future. Firstly, organizations should focus on the nature and type of the market. For instance, some businesses choose smaller markets as a useful way of expanding the business internationally such as Australia, Turkey due to easier and cheaper entry while others may prefer large markets such as China or the US with the aim of achieving their ambitions although it has bigger competition and more complex market [4]. Moreover, there is also a further factor to think about the quality, demand of the product and services, because it is always better choice to obtain a share of growing market rather than fighting for the share of the declining market. If there is higher level of competition in market, then it will be hard to enter to the market thus focusing on the states with less competition might be a better choice. It is always difficult for organizations and other business institutions to enter to markets which lack common ground so the degree of similarities to countries in which business is running can also play vital role. UZ Bank Group has strong presence in many states all over the world, so with the advanced technologies, specialists of the bank can provide solutions for identifying target market [5].   
       In today’s modern and globalized market, the number of companies and organizations who wants to enter to global market is increasing at highest speed, because international trade can bring lots of benefits to the business such as higher income, reputation, etc. However, trading outside domestic market may also cause to several business risks so secured partnerships can be required. UZ Bank Group learns every business problems of its customers, studies their needs and provides the best solutions in any countries they take place as we allow your business to continue growing in both domestic and international market.
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